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This document provides some general recommendationshielpsaar to promote your prize achieved in

BarcelonBeer Challenge

Note: This year, due to an emergency because of Covid-19 crisis, we would like to make our contribution

helping you with the award. (See point 5)
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1.Recommendations about information to highlight in any communications related to the awards

TheBarcelona Beer ChallenflBC) was born under the organizational umbrellBaté¢hena Beer
Festival the main sector event in the entire country, and one of the mastsoytrEunope, attracting
35,000 visitors in one weekend and hosting the best national and international breweries.

The 2R0BBCedition was attende@4b/breweries, submitting ov&251 beers to the competition, from 20
different countrieghichrepresented all the styles that appear in tiE#bRIECP Style GuidelirEse
ceremony awans held in a unique context due to thé Congibyas celebrated onlihe 1%and 18

of Aprjlandover the course of the 2 days, more than 12,0@0epaapirected.

Ajury, comprised of national and international judges, all of whom are holders of the BJCP certificate (Beer J
Certification Program), have been involved in the evaluation of beers, dedicating a minimum of 1 hour to eact

Themessage that should beahsmitted with this information is that a medal has been awarded in a competitior
characterized by:

V A high turnout of participation, which results in higheofepetitivehess.

V A competitivinternational context, where 45% of the beers submitted to the competition have come
from international brewers.

V Thegranting of an award has been made as the result of an informed decision, made using &
internationally certificatedremognized evaluation system.

V The awards enjoy ldgitimacy of having been part of the agenda at an important national brewer event,

such as thearcelona Beer Festival

2.Who should receive communication of the award?

There arkey actors who shouldceive communications about those awaraisd the graphic materials derived
from winning the prize/s, including:

Distributors.

Wholesale and retail partners.

Public or private collaborators, both in the field of beer or, for instance in italitism or hosp
Premises that sell yourgnoducts: specialized stores, bars or restaurants

A communication should be sent to end customers and to followers on social networks.
Specialized media

Generate a press section on brewery web page
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Those icharge of designing labeling, packaging, merchandising, etc.


https://www.bjcp.org/docs/2015_Guidelines_Beer.pdf

Pleaseensure¢hat the communication contains all relevant logos and theigopmatidatbout thaward,

sothe communication can contritinteetrse the visibility of the prize.
The following acti@asimprove the salesand communicatiwith all your clientBor example:
A Make sure that the resolution of any photos you publish are optimal for each platform or social netwc
A Itis recommended to accompany agy eamttmunication with awidial and/or graphic materials
(award logo, competition logo, pictures of the winning beer, pictures of the awards ceremony, etc.) ta

complement any written content and make the publication of your content moeglatactive to re

3.Communication of the awards: Social networks and local and specialized communications media.

In addition to any actions undertaken where information about the awards are communicated:

9 Directly via website or social networks (Facebook, twitter, Instagraim, pachaging;neail
signature, other corporate material...
9 External communication actions carried out by third parties, such as:
0 The media (TV or PRESS usually local).
0 Websites specialized in begagtronomy.
0 Associations linked to the brand

o Public organizations related to the tourist of the region.

Besides, any communications generated by third parties will leave a record which will contribute to increasin
presence on the networks through the generation of content by these third parties. This content will posi
position you on search esgamd increase the visibility of both your beers and your brand.

A template for the communication of the award is attached in this guide, which can be published as content o

website or sent to any media outlets and forums that you deem appropriate

4.Communications support tools

Annex: Example of written communication about the awards to the media
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LOGO OF THE BREWERY

Annex: Examples of the use of the graphic material from the BBC

WINTER SEASONAL BEER
SILVER 2017
ALTHAIA WINTER ALE

SPECIALTY SMOKED BEER
SILVER 2017
ALTHAIA BARLOVENTO

DOUBLE IPA

GOLD 2017
ALTHAIA MISTRAL

/ENGLISH BROWN ALE
E ) A017

VARIADA Y i
CALIDADM!

www.arriaca. esgif]

Cémprala en mERAFT



BARCELONA

Examples of using the TROPHY for MEDIA or at the BREWERY walls
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CHEAPER

EL ESPANOL
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RECETS - RESWURAVIES DAMTEIFERAURA « GUMDECOWRA « VNOS VDEORECES TRUCOS Y




On the LABEL or other printed GRAPHIC MATERIALS

¥

ln.mdiantx: aigua, malta de BLAT i d'ﬁﬁ;’lipol. Revati cymbopagon eltratus. Sense filtrar ni-

pasteuritzar, Conté sediments, Conservar a un lloc fresc i fosc, / Ingredientes: agua, malta de TRIGO y

SR | CEBADA, lipulo, levadura y cymbopagon cltratus. Sin filtrar ni pasteurizar. Contiene sedimentos.

C|en
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Conservar en un igar fresco y oscuro, /Ingredients: water, WHEAT and BARLEY makt hops, yeast and
cymbopagon cftratus. Unfiltrered, unpasteurized. Contains sediments. Keep in a cool & dark place.

—

 ROSSA. Cervesa de blatamb 'dmnpp,lng.‘ne_l‘nfséut {chiea -

amb “lemongrass” / RUBIA.. Cerveza de trigo con dry hopping.

" *Refrescante y citrica con *lemongrass” / BLONDE. Wheat
beer with dry hopping. Refreshing and citrusy with ‘Itnu'm!‘ =
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5,5% * 33c. 20

INGREDIENTS: AIGUA, MALT D"OR|
FLOCS DE CIVADA, LLUPOL I LLEVAT.
INGREDEENTS. WATER, BARLEY MALT,
DAT FLAKES, HOPS AND YEAST,
INGREDIENTES: AGUA, MALTA DE
CEBADA, COPOS DE AVENA,
LUPULD Y LEVADURA.

CERVESA APTA PER A CELIACS,
DESTADUEN LES NOTES ESPECIADES
DOEL LLEVAT BELBA I EL CARACTER
OE LA MALTA. DE COLOR COURE 1
POC AMARGA.

BEER SUITABLE FOR CELIACS.
EMPHASIZE THE SPICES NOTES FROM
THE BELGIAN YEAST AND THE
CHARACTER OF MALTS. COOPER
COLOUR AND SLIGHTLY BITTER.

[CIs PRESENTMENT ABANS OE
D T

ELABORAT | ENVASAT / BREWED AND BOTTLED:

Al
C/ SANT JOSEP, 19 * ALNACELLES * LLEIDA
WWW.LOVROTFARMBREWERY,COM
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On the BOTTLES as a stick it
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FARM BREWERY
| # A
DE LA TERRA AL GOT

A L0 VILOT SOM PAGESOS |
CERVESERS. nmslv:n 1 PRODUTH
ELS NOSTRES PROPIS INGREDIENTS
ECOLOGICS (MALTA, LLOPOL I
LLEVAT) PER PODER ELABORAR
TOTES LES NOSTRES CERVESES,
A esiie o TR AR

FROM GROUND TO PINT
AT L0 VILOT WE ARE FARMERS AND
BREWERS. WE GROW AND PRODUCE
OUR OWN ORBANIC INGREDIENTS
(MALT, HOP AND YEAST) TO BREW
ALL OUIR BEERS.
T I O .
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On the PACKAGING of 4 or 6 pack carry boxes




On E-MAILS: Any awards can be mentioned as part of email signatures

Asunto

Joan Gomez Gomez
Cerveser
Cervesera de Barcelona

Guanyadora de la Medalla d'Or estil British Bitter al Barcelona Beer Challenge 2016
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Salut & HOPE

HoPER

Comass oo

C/ Pelegri Torellé 14. Baixos
08770 Sant Sadurni d'Anoia (Barcelona)
Tifn: 655
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5. Extraordinary Activities in collaboration with Barcelona Beer Challenge.

Due to the serious world crisis caused by ti® @r&d Events througlBtreéona BeeChallenge brand,
would likéo help to promote theer sector. For treasonwelaunt someextraordinary measures to make
the award more widely known. The brewery can energize the idea and BisereGurats, will be a

collaborator and guest.
Some ideas:

1 Online tasting of the winning beer with Mikel Rius as guest judge
T Interview ingiial format explaining the history of the brewery
1 Giveaway or promotion of beer through social networks

More information:
info@barceonabeerchallenge.com

www.barcelonabeerchallenge.com


mailto:info@barceonabeerchallenge.com
http://www.barcelonabeerchallenge.com/

